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ABSTRACT

Tourism plays a key role in globalization. Seriemvironmental problems caused by tourism have vedejgreat attention
from the public. Green tourism was defined as raspmlity to natural areas, especially to environme conservation
and maintaining the prosperity of the local peoplbis research focus on the theoretical basis eegrtourism and its
characteristics. The proposed research model ctmsef 8 factors affecting green tourism: tourismoghucts,
accommodation facilities, human resources for teui green marketing, experiencing based traveltirdg®n
administration, destination transportation, greeyutism supporting policies. The study gathered B8é&rview results,
using regression analysis to conclude 5 influencfagtors including: tourism products, destinatiorartsportation,
accommodation facilities, human resources and gremmism supporting policies, and among these,grémurism

supporting policies are considered to have thergiest impact on tourists' green tourism choice.
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INTRODUCTION

Today, tourism is one of the largest industrieghaworld and one of the fastest growing industflesirism has countless
impacts, both positive and negative, on socio-caltueconomic and environmental issues(Cheng, @hiduan, &
Huang, 2018; Stelios & Melisidou, 2010). Concerhswt sustainability in the tourism industry have te the emergence
of a new form of tourism, called green tourism;sSTform promotes the idea of sustainability and eoretion of natural
resources(Butarbutar & Soemarno, 2013; Hwang & L2@18).Vietham has great potential for green tooyis
demonstrating the diversity of biodiversity andtatg in different regions. However, focus has neer put on the
management and development of green tourism. liitgcis still limited to certain natural areas.ré&n tourism
destinations are mostly related to natural flord &auna, while a small percentage involves locduce (Butarbutar &

Soemarno, 2013).Therefore, research on the fatttaténfluence green tourism is important and utgen

Rationale

Overview of Green Tourism

There is no general consensus on the exact defindf green tourism, but most people think of itype of tourism

associated with nature and nature protect®reén tourism is tourism to destinations whered|diauna and cultural
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heritage are major attractions; where climate imtsaare minimized with the aim of respecting andseoving resource
Green tourism is designed to adapt to the contExesource "(NCC, 1996; Graci and Dodds, 20C“Green tourism tells
customers that the destination they will visit sabtiful and not devastated. Green tourism or ottegms related t
environmental concerns are primarily used as ndteands for destinations(Wight, 1994.The concept of green
tourism is expanded not only in relation to theunaltenvironment, but also in the activities of fambeings to create 1
color green. According to Thanh Le (2018Green tourism is not only about producing tourisroducts based on

available resources but also creating this colordtgnting trees everywhere in tourist destinatiomgen artificial tree.”

Thereforeit can be seen that each concept of green toprisaents a different aspect of this type of tor. However,
as a whole, green tourism is understood to be aoritant part of sustainable tourism. Green touriginonly brings positie
economic impacts such as traditional tourism, envirental protection and building awareness of enaiental proteion, but

also preserves cultural and social values aimimmsoire continual development in the far fu

Research Model

Research Overview

One of the most commonly applied models in tourdauelopment is the ECOS model of Butler and Boy2B6). The
ECOS model is an acronym for the ecotourism OppdstuSpectrum (Ecotourism Opportunity Spectrum) rapgh. In
this model, Butler and Boyd (1996) emphasize thatanable tourism must be placed in relation mmnemic ficiency
and environmental and cial impacts. At the same time, the ECOS model ptsoides eight groups of factors to evalt

green tourism in any destination (Figure
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Figure 1: ECOS Green Tourism Assessment Model, (Bdy& Butler, 1996)

From Figure 4, it can be seen that ECOS model evaluates green tourism based on tlwvfob 8 criteria: the
connection to the destination, the relationshipvieen green tourisrnd the locals, tourism producinfrastructure, social
interaction between tourists and locals, skills &nawledge, the impact of tourists on destinations, atministration o

the government.

The firstcriterionaccording to ECOS is the connection to the destinaAccording to ECOS, local governme
must ensure convenient transportation to tourtessin addition, the ECOS model also assesses the ifsusas for
foreign visitors so that international visitors aaach their destinations more eaThe second critericis the relationship
between green tourism and local people. Here, E&0&®ncerne about people's participation in the tourism ser
supply chain. People take part in their own locakism activities and benefit from it economicaThe third criterionis

related to tourism piructs. Here, ECOS emphasize variety of travel produs that the destination can offer. Tra
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products will depend on the natural conditions &l w&s the culture of the destination. Tourism pieid may include:
resort tourism, discovery tourism such as mounttimbing, cave exploration, forest tours, expeii@ntourism such as
local village experience, and local cultural expade.The fourth criteriomelates to the interaction between residents and
visitors. ECOS wants to emphasize the attitudelaitavior of local people when interacting with ormemunicating with

visitors.

The fifth criterionis infrastructure. ECOS makes this criterion beeaitiis a basic condition for tourism services
in general and green tourism in particular. Infnactiure, according to ECOS, includes roads, hopiblic utilities, and
living amenitiesThe sixth criterions related to skills and knowledge. Here, ECOSte/é&m emphasize the knowledge and
skills of travelers before arriving at a particutaurist destination. Butler and Boyd (1996) argluat tourists should be
equipped with the necessary knowledge about thal laea as well as understanding the local cultoravoid being
surprised upon arrivalhe seventh criteriomelates to the impact of visitors on destinatiolscording to ECOS, green
tourism needs to bring local economic benefits a &s minimize the harm to the natural landscHpe.eighth criterion
is the management of local governments includingpstt policies. In addition, according to ECOS, gaments must

strengthen the oversight of tourism business digts/so that the quality of tourism is maintained anproved.

Thus, ECOS has given 8 practical evaluation catést green tourism. However, the ECOS model st some
limitations when it has not mentioned specificallyout environmental protection, as well as emphagithe participation
of people and tourists to protect the environm&atime researchers also recognize the limitationtheECOS model.
Gultekin (2010), for example, argues that environtakeprotection should be at the forefront, in @rte preserve the
natural landscape of the destination and go towsud$ainable local tourism. Indeed, the realityvghohat people only

really care about tourism when they are a linkhimtourism service supply chain and benefit froim $lervice.
Factors Promoting Green Tourism in Vietnam

In a high-level tourism forum in 2018 held in Hanoiany international and domestic experts made cemtsnon the
factors that Vietham needs to pay attention to gf@motion of tourism development in general andegréourism in

particular. Factors affecting green tourism mergbare as follows.

Firstly, experts and managers think that the first factes in tourism products. For Vietnam, the natural
landscape element is a favorable factor for Viettamprovide diverse and attractive tourism prodastsociated with the
natural landscape which is pivotal and is the fathat initiates and promotes tourism in generatl green tourism in
Vietnam in particulaSecondlygeconomic experts including Mr. Truong GiaBinh -a@man of FPT Corporation - believe
that transport and infrastructure factors haverangtimpact on tourism development in general arekmgy tourism in
particular. Visitors tend to want to save traved amansportation time, so modern transportatiorioogt are always
preferred by customers. In addition to transpartatdestinations need to pay attention to basmastifucture for tourism
such as electricity and water and internet conarciihe thirdis hotel and accommodation factors. For green sauri
hotel and accommodation factors play a particularigortant role in customer satisfaction in thigreent. The fourth
isthe trend of experienced tourism as a factor tlaitpely affects green tourism of Vietnam. Thesfits about tourist
locations, green tourism and experiential tourisingaared towards places with wild, untapped ndtleadscapes.

Secondly, both types of tourism emphasize the wtaleding and preservation of cultural identitied ktal landscapes.
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The fifthis the marketing element. Destinations must agtiveiplement marketing activities to understa
customer needs as well as promote local tourisrdymts. In particular, Green Marketing needs to wapthe needs ¢
travelers by focusing on activities such as prongpthe wild pristine beauty of the destinatipromoting hotels that meet
environmental standards, introducing recreatioaalise:, or naturefriendly picnic activities. In short, Green Markagi is
an important factor in promoting green tour. The sixth is factor related to people. According to Mr. CrRiguglas-
Vice President of Lodgis Hospitality Group, humattbrs have a direct impact on the developmenbwifigm. Loca
people need to improve their skills and knowledgerovide highly qualifiechuman resources for tourisThe seventlis
the government's support policy for tourism. In&dimnal experts say that, in order to develop tarin general and gre
tourism in particular, it is necessary to shortes procedures for granting visas foreign visitor, and at the same time,
develop tourism-friendly policieS.he eight is the administrative activity in tourism.At the tourism seminar, Prinr
Minister Vu Duc Dam highlighted the role of govenca in tourism because it is the facihat helps tourism develop in a
sustainable way. Currently, Vietham has applied megulations to improve the products of the tourismustry. To
develop tourismand green tourism in particular, the state andllgogernments need to strengthen govece, thereby

promoting tourism development in a green and suskde way
Research Model

In order to provide a green tourism development ehddr Vietnam, it is necessafor it to be base on the common
theoretical bases that researchers have introdin the past decades. However, it is also necegsappmbine thes
theories with the comments of domestic and foreigperts to model green tourism development to benewith the
actual situation of Vietham. In other words, thedmloof green touris development needs to be a combination of th
and practical judgment, which can best identify thetors affecting green tourism in Vietnam. Inttsanse, the facto

affecting green tourism can be summarized as fa.
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Figure 2: Research ModeAffecting Green Tourism Options (Proposed Study
Team)

Research Model

Research Sample

Research team distributgaestionnaires through online survdo those who are farested in green tourismalid survey
guestionnaire was 58Characteristics of research samjlnterviewees in study are mostly female, accourfting7.3%

of survey subjects, 22.7% of survey subjects weakenThe majority are young people aged 18 to 2fsyeld, accountin
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for 93% of sample, and 90% are students, 96% hallege and university degrees. 94.1% not yet mar&iecommon

income is less than 5 million/ month, accounting7®.5% of survey subjects.

The research team distributed questionaires thramdime surveys to those interested in green touri€he

survey consisted of 581 questions. Characterisfitke survey: Females accounted for 77.3% ofaedpnts and males

22.7 %. 18-25-year-olds accounted for 93%, out biclv 90% were students. 96% had college or unityedggrees.

94.1% were single. 79.5% had income less thanl®mDong / month.

Research Result

Quality Verification of Scales by Cronbach Alpha Cefficient

Results of the scale test show that the scales insélte study are to ensure the reliability in meamsy factors with

Cronback Alpha coefficient greater than 0.8, thesaeement components of all factors have met redupplication.

Table 1: Quality Verification of Scales by CronbachAlpha Coefficient

No Iltem Variable Number | Cronbach Alpha
1 | Tourism products 5 0.887

2 | Destination transportation 5 0.765

3 | Accommodation facilities 5 0.861

4 | Human resources in green toursim 5 0.942
5 | Green marketing 5 0.926

6 | Experiencing based travel 5 0.875

7 | Destination administration 4 0.911

8 | Green tourism supporting policies 5 0.916

Identifying Impact Factors

Performing the Varimax rotation to extract the fmstthat obtained 5 impact factors, reflecting 68680f the value of the

representative variables.

Table 2
Initial Eigenvalues Extraction Sums of Squared Loadings
Sl ZeEtn] Total % of Cumulative %| Total % of Variance | Cumulative %
Variance
1 20.173 51.724 51.724 20.173 51.724 51.724
2 2.224 5.703 57.428 2.224 5.703 57.428
3 1.380 3.538 60.966 1.380 3.538 60.966
4 1.226 3.144 64.111 1.226 3.144 64.111
5 1.074 2.755 66.865 1.074 2.755 66.865
6 .932 2.390 69.255
7 .886 2.271 71.526

Identify factors that influence travelers' greeavél choices

Results show that there are 5 factors influendiegchoice of travelers to use green tourism inndiet as below:

Table 3
No Factor Number Meaning
Local people who are environmentally conscious will
HR2 . : ) - . ;
Human contribute to increasing visitor satisfaction.
1 resources for Individuals providing tourism services with greemitism
tourism industry| HR4 knowledge and environmental awareness will increase
visitors' satisfaction with the destination
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Table 3 Contd.,
Guides knowledgeable about local culture and custeith

HR3 help increase the value of the trip

HR5 Staff at the property are knowledgeable about gteerism
and environmentally conscious
Guides with knowledge of green tourism will contri® to
increasing visitor satisfaction: Guides with knogide of green

HR1 ; 4 . . ; - S
tourism will contribute to increasing visitor sdigistion

PLCA Localities need support on rents and land ownerfgiiigreen
tourism.

. Localities need to formulate policies to train hummasources
Green tourism | PL2 f )
2 supporting or tourism - - ——
olicies PL3 Travel companies need preferential loans, and adtrative
P support to develop green tourism in remote areas

PL5 Fast visa issuance and longer visa duration caachitt
international tourists
Green Travel Products Tourists are interested éhtanrism

PRD2 | products associated with the natural landscaplkeeof t
destination
Tourists prefer tourism products associated witlirenmental

PRD3 ; . A~ )

Tourism protection and maintenance of biodiversity

3 products PRDS Tourists interegted in tourism prodqcts presende@nmote
the cultural heritage of the destination

A diverse tourism program (combining experientialrism,

PRD1 | community, discovery, relaxation ...) will attrabe attention

of visitors

PRD4 | Experiencing village life is a tourist faverit

Green Accommodation Establishments are particularly

FAC2 | interested in contribution to the economic develephof the

local people.

4 Accom_r_npdaﬂon When deciding to book a room, travelers prioritize
facilities FAC4 . )
accommodations with green labels
Travelers are concerned about the accommodatimpadt on
FAC3 ,
the environment
Water transport is an important factor that greatfluences
TP4 . - o
the tour's booking decisions
Destination Rail transport is an important factor that greatjuences
5 : TP3 . : .
transportation guests' booking decisions
P2 Air traffic is an important factor that greatly inénces guests'

booking decisions

Level of Impact of Each Factor

The factors that influence tourists' choice of gréeurism are positive, and the strongest leveingdact is the green
tourism support policy factor (FAC2-1), followed Ilye human factor in tourism industry (FAC2-1), te€n Tourism
Products (FAC3-1), to Green Accommodation Fac{lfnC4-1), and the weakest impact is destinationgpartation.

This regression model explains 76.7% of the vanmati
Solutions for Developing Green Tourism in Viethamm the Coming Years

Thus, the factors affecting green tourism in Vietngreen tourism support policies, human resourethe tourism industry,
green tourism products, green accommodation estamdints, and destination transportation. Thisddrtiplication for policy
makers and research groups in making solutionddweloping green tourism in Vietham.Based on tBeaeh results of the

model of impact factors, to develop green tourisidietnam in the coming years, it is necessarynjarove the following issues

Impact Factor (JCC): 5.8487 NAAS Rating 3.17
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Develop and Complete Policies to Support Green Toigm Development

At the national level, the prioity should be toratt tourists who are interested in and choosimrgmtourism, especially
international tourists. In order to attract thigenmational group of tourists, it is necessary dailitate immigration
procedures for tourists to be carried out easilyckly and conveniently. The visa exemption foweters from the target
market has proven to be feasible over the recembvgpas the number of visitors from these counthias continued to
increase. In order to promote the existing sucsedbe State needs to expand the list of counetkesnpting visas for
tourists. For those countries that need a visa, riecessary to simplify the administrative progedushorten the process
and improve the service capacity so that the tioreidsuing a visa for visitors is shortened to witla few hours.
Moreover, the visa period should be longer, insteideing measured in days the limit should be redee to weeks or

months to encourage visitors to stay longer innaet or return in the future.

In each locality, it is necessary to improve pa@gito promote and create conditions for businesséise
tourism industry to develop in a green directiongreasing the ability to meet the needs of touripteserving
heritage, culture, nature and promote diversitye®fic policies aim to support businesses in therigm industry,
such as support on tax rates and land ownership tieeencourage businesses to join the industryp&upravel
businesses to access capital to expand their apesaif they provide green tourism products. Simisapport for
restaurants and hotels when they provide and conorserving green services or units and organinatithat have

been granted green labels.
Strengthen Human Resources for Green Tourism Devebonent

To develop green tourism in the long term, it icassary to focus on training and fostering greamigm-savvy
employees to create human resources that meetutiigdygand quantity requirements and to provideegreervices and
ensure sustainable development. Human resourc#ssirsense are understood to include individual®lired in the
process of providing green tourism services suctoasguides, travel agent staff, accommodatioff,dtacal people....
These workers are trained, knowledgeable aboungmeism, aware of, and ready to protect the emvirent, preserve
the cultures and heritage in the areas where tlieyahd provide services that form a basis fordbeservation of the
green tourism environment. Professional and knogdablle service staff will help increase visitorisfattion and

contribute to the sustainable development of thstikgtion.
Complete and Diversify Green Tourism Products

Developing Green tourism also means completingdeawtloping a variety of green tourism productsttraat tourists to
use this product line. In order to develop and i green tourism products, localities should dorprovide tourism
products associated with exploitation and introdgdhe natural landscapes of the destination. Rtsdare diversified in
the direction of discovery but aiming to maintgimeserve and develop local biodiversity if diversg the advantage of
the destination. Development of products aimedesqrving and promoting the cultural heritage efdlestination should
be encouraged. Products can also be completeckidithaction of diverse tourism programs by comlgnéxperiential
tourism, community, discovery, relaxation ... Deyehg craft villages of each locality is also orfeh®e methods to attract
Tourists to Green tourism. With the focus on thewabdiversity, the shift to green tourism will beomoted and

sustainable development of the local areas wilthsured.
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Develop and Expand Accommodation Facilities to Prade Green Certification Services

When a property provides accommodation services tdilkee into account environmental protection festsuch as
economical use of water, no harmful discharge ® @hvironment, practical activities to protect grvironment and
biodiversity and the preservation of local heritag&vill become attractive to visitors. Throughghtourists can give their
contributions to the local development and the econof the local people, not only causing no hatreféects but also

helping the locality to develop sustainably..
CONCLUSIONS

This study clarifies rationale for green tourismwasll as characteristics of green tourism compamedonventional
tourism. It also identifies five influencing factomcluding: tourism products, destination transgtosn, accommodation
facilities, human resources in green tourism arekgrtourism support policies. The element of greemism support
policy is considered to have the strongest impadbarists' green tourism choice. These are impogalicy implications

to provide solutions for developing green tourisnYietnam.
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